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Retail on TikTok
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A new era of 
commerce is here

- and it’s happening on TikTok
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Presenter Notes
Presentation Notes
The new era of commerce is here, and is happening on TikTok. 
And the opportunity for retailers has never been richer

With Kantar ranking TikTok #1 in the world for innovation and #2 in ad equity!





Why Commerce on TikTok 
works for brands

Audiences ready 
to shop

Commerce 
solutions that 
drive results

Personalised 
discovery

Presenter Notes
Presentation Notes
TikTok drives personalized discovery with audiences ready to shop and delivers sales with seamless shopping solutions





The Fastest Growing 
Channel fo r Dis c o ve ry

1/1/2021 7/1/2021 1/1/2022 7/1/2022
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Powered by

Personalized 
discovery
Th e  fa s te s t- g ro win g  vid e o  
p la tfo rm  fo r p ro d u c t 
d is c o ve ry c o n n e c ts  yo u r 
b ra n d  to  1B+ shoppers

So u rc e : TikTo k Ma rke tin g  Sc ie n c e  Po s t- Pu rc h a s e  An a lys is  c o n d u c te d  b y Fa irin g , 2022

Presenter Notes
Presentation Notes
TikTok is the fastest-growing channel for product discovery, with 15% of all product discovery¹ happening on TikTok.


Source:
TikTok Marketing Science Post-Purchase Analysis conducted by Fairing, 2022
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TikTok users feel a deeper 
connection to  b ra n d s  th e y 
in te ra c t with  o n  TikTo k, 
c o m p a re d  to  o th e r p la tfo rm s .

73%Audiences 
ready to shop
En te rta in in g  c o n te n t a n d  c re a to rs  
b u ild  tru s t to wa rd s  p ro d u c ts  a n d  
b ra n d s  th a t h e lp s  th e m  decide 
what to buy.

So u rc e : TikTo k Ma rke tin g  Sc ie n c e  Glo b a l Co m m u n ity a n d  Se lf- Exp re s s io n  Stu d y 2021 
c o n d u c te d  b y Fla m in g o  ( n = 3,500)

Presenter Notes
Presentation Notes
Our community of creators and shoppers are bring a fresh and entertaining take on brands and products driving inspiration and action across the full funnel. 

People on TikTok are always in the shopping mindset as they discover new products on the FYP, seek out videos on TikTok to learn more and press buy! In fact, 2 in 3 users are likely to make a purchase² from TikTok.

But it doesn't stop there. On TikTok, the buying journey doesn't end with a purchase. Consumers make TikTok videos reviewing products, sharing their experience with their community and re-engaging with brands - driving endless curiosity and demand.





Say they are likely to 
purchase fro m  a  b ra n d  
a fte r s e e in g  a  TikTo k 
Sh o p p in g  Ad .

55%Delivering sales with

Seamless 
Solutions
Ou r s u ite  o f s o lu tio n s  
c o m p le te  th e  jo u rn e y fro m  
d is c o ve ry to  p u rc h a s e  to  
h e lp  yo u r b ra n d  g ro ws .

So u rc e : TikTo k Ma rke tin g  Sc ie n c e  Glo b a l Sh o p p in g  Ad  Pro d u c ts  Stu d y 2022 c o n d u c te d  
b y Ma te ria l Fe b ru a ry 2022 ( n = 2,16 8 )

Presenter Notes
Presentation Notes
These solutions connect content, brands and community in one place for a seamless shopping experience. 
This drives shopping effectiveness as your brand efforts drive impact across the funnel within the same space/in the same moment.



The TikTok 
ecosystem 
driving 
commerce for 
businesses

Solution to grow your brand 
and deliver sales

Video Shopping Ads,
LIVE Shopping Ads,

In- Feed Video

Advertising 
Solutions

Creative Solutions that 
connect you with creators & 

scalable creative tools to 
creating the most 

entertaining content

TTCX, TTCM, agencies,
tech tools

Creative Solution

Presenter Notes
Presentation Notes
The TikTok commerce ecosystem that is driving results for businesses & brands consists of Advertising Solutions, Creative Solutions & TikTok Shop



Entertainment that inspires shoppers 
from discovery to purchase and beyond
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Presenter Notes
Presentation Notes
TikTok is leading this new era of discovering and buying products and connecting with brands!
TikTok is where entertainment inspires shoppers from discovery to purchase and beyond.
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Creating

For TikTok

Presenter Notes
Presentation Notes
Build your retail creative for an always-on content strategy



59 %

TikTok is 
where 
creativity 
converts

54 %

64 %

go to a store to see the 
product or brand in person

go online to view the 
product or brand

buy the product on TikTok, 
online or in person

After watching 
creator advertising, 

11Source: TikTok Marketing Science Global Creative First Study 2022 conducted by Ipsos
TikTok Marketing Science Global Creators Drive Commerce Study 2022 conducted by Material

Presenter Notes
Presentation Notes
On TikTok, creativity is the most valuable variable. 

TikTok is not only the home of creativity, but it’s where creativity can be harnessed to convert for your business. What makes us so special is that a combination of unique factors combine to create a hyper-effective environment. These combination is a mix of: high attention; high engagement; and a perception of Tiktok advertising being creative - with 83% find TikTok First Ads to be creative!

And TikTok allows the opportunity for Retail brands to partner with creators and be creative to foster connection with our audience that leads to results:

After watching creator advertising…
54% go to a store to see the product or brand in person
59% go online to view the product or brand
64% buy the product on Tiktok, online or in-person


Source: 
TikTok Marketing Science Global Creative First Study 2022 conducted by Ipsos
TikTok Marketing Science Global Creators Drive Commerce Study 2022 conducted by Material
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PGC

Professionally Generated Content

CGC
Community Generated Content

AIGC
Auto Generated Content

Entertainment Value

Educational Value

Community Value

Value Variety
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Build an effective content 
strategy with Value & Variety

Presenter Notes
Presentation Notes
Building an effective content strategy on TikTok is about creating value and variety.

On TikTok, value is about engaging and entertaining audiences through various storytelling styles to create a genuine connection and positive association with a brand… 

…and variety is about using diverse content types and programming strategies to capture the attention of a wider range of potential customers, and prevent viewer fatigue.

Together, creating value and variety will allow you to build effective creative for TikTok.

To dive deeper into Value and Variety…
You can engage with audiences and add value as a brand through Entertainment value, Educational value and Community value. 
For example, adding Educational Value is about the ability of an ad to provide informative and useful information to potential customers about the product or service being promoted. It can take many forms, such as product demonstrations, how-to videos, infographics, or informative articles. 
And as a brand you can to create a variety of content with Professionally Generated Content -think: content you build with a partner, Community Generated Content – content creators build for your brand, and Auto Generated Content -like templates and automated creative tools.
And we have the creative tools & partnerships to help you produce a variety of content

Internal Note: Value & Variety Definitions
Value
Entertainment Value: when a video advertisement has high entertainment value, it can increase the likelihood that viewers will watch the video in its entirety, share it with others, and develop a positive attitude towards the brand being promoted.
Educational Value: the ability of an advertisement to provide informative and useful information to potential customers about the product or service being promoted. Educational value can take many forms, such as product demonstrations, how-to videos, infographics, or informative articles.
Community Value: the ability of a brand or creator to positively impact and support the TikTok community, through social responsibility, charitable donations, and support for social causes, in order to build brand loyalty and establish a positive brand image.
Variety can be leaning into a content strategy mix containing:
PGC (Professional Generated Content): Content that you build by yourself with a partner.
TikTok Tools: CapCut, TTCX
CGC (Community Generated Content): Content that a creator builds for you to promote.
TIkTok Tools: TTCM
AGC (Auto Generated Content): Content from pre-determined templates or content that machine learning created for you.
TikTok Tools: SCP




Create with confidence using 
TikTok Creative Codes
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4. Sound 5. Trends 6. Production

2. Structure 3. Stimulation1.TikTok First

Presenter Notes
Presentation Notes
[1ST CLICK REVEALS BOXES, 2ND CLICK REVEALS CODES]

The 6 TikTok creative codes are

1 Go Native
2 Structure
3 Stimulation
4 Sound
5 Trends
6 Production
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TikTok First:
Creating content 
authentic to 
TikTok and the 
For You Page

14

● Sh o o t o n  a  
m o b ile  d e vic e

● Us e  b u ilt- in  
e d itin g  to o ls

● Pa rtn e r with  
c re a to rs  

1

Th in k a b o u t h o w c re a to rs , 
e m p lo ye e s , a n d  c u s to m e rs  c a n  
a u th e n tic a lly te ll yo u r b ra n d ’s  
s to ry a n d  s e ll yo u r b ra n d ’s  
p ro d u c t

Presenter Notes
Presentation Notes
[1ST CLICK REVEALS CODE, 2ND CLICK REVEALS HOW BOX]
​​‘Going Native’ is all about creating content that feels authentic to TikTok and the ForYou Page.
[click]
Some of the ways you can achieve this is by shooting with a mobile device,
Using the native editing tools within the app.
And partnering with creators, to name a few.
In this example, elf Beauty let Dr Dave, their Head of Research & Development, talk directly to the community.
When a creator posted a comment to “Bring back jelly pop primer”, Dr. Dave jumped in on the brand’s account with a duet sharing how the team had develop a new and improved primer option they could purchase.
This TikTok generated 1.3M views and 220K likes
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Structure:
Experimenting 
with story 
structures that 
create impact 
and value
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● Atte n tio n -
g ra b b in g  h o o ks

● A- Ha / Re ve a l 
Mo m e n ts

● Pro b le m  -
So lu tio n

● J o u rn e y

● Cle a r CTAs

2

Em p lo y a  “c u s to m e r jo u rn e y” 
n a rra tive  s tru c tu re  to  h ig h lig h t 
th e  re ta il c o n s u m e r e xp e rie n c e  in  
a  a u th e n tic , e n g a g in g  fo rm a t

Presenter Notes
Presentation Notes
[1ST CLICK REVEALS CODE, 2ND CLICK REVEALS HOW BOX, 3RD CLICK PLAYS VIDEO]

Experimenting with story structures can increase impact and value for listeners.
[click]
How can you hook viewers into your content with an attention-grabbing start?
Can you center your content around an ‘a-ha moment’ or a reveal?
What if started the content with a problem and ended with a solution.
Or took viewers through a journey or a day in the life?
One thing we’re all attuned to is having clear CTAs.
In this TikTok, Creator Elyse Myers hosts a cooking show using @jif 
Here’s a quick look.
●She hooks us first with a comedic opening.
●Then reveals a simple structure: Teasing she’s going to share 5 favorite ways to enjoy gif squeezable peanut butter. 
●She then proceeds to take us through each recipe and uses on-screen text and graphics as well as freeze framing to keep us engaged. 
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Stimulation:
Capturing 
audience attention 
with editing 
techniques
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● Tra n s itio n s

● Te xt o ve rla ys

● Mo ve m e n t

● Em o jis

3

In c lu d e  te xt p o p - u p s  to  d rive  ke y 
in fo rm a tio n  a b o u t yo u r re ta il 
p ro d u c ts

Presenter Notes
Presentation Notes
[1ST CLICK REVEALS CODE, 2ND CLICK REVEALS HOW BOX]
There’s many different ways you can capture audience’s attention through editing techniques.
[click]
Transitions
Text overlays
Movement
Emojis, to name a few…
Here Irish singer-songwriter Cian Ducrot took over a train station when he started singing his hit song “I’ll be waiting”. 
Rather than aiming the camera at the singer, the quick cuts and movement around the room keep us captivated and allow us to zoom in to experience the audience’s reactions in real time.
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Sound:
Using sound to 
create deeper, 
layered 
content

17

● Bra n d  s o n ic  
id e n tity

● Mu s ic

● Vo ic e o ve rs

● ASMR

● Au d io  m e m e s

4

Us e  vo ic e  o ve rs  to  ta ke  yo u r 
a u d ie n c e  th ro u g h  th e  re ta il 
s h o p p in g  jo u rn e y with  n a rra te d  
g u id e s , h a u ls , a n d  re vie ws

Presenter Notes
Presentation Notes
[1ST CLICK REVEALS CODE, 2ND CLICK REVEALS HOW BOX, 3RD CLICK PLAYS VIDEO]
Sound allows us to create deeper, layered content through a brand’s sonic identity,
Music,
Voiceovers,
ASMR
And audio memes to name a few




18

Trends:
Sharpening 
content ideas 
with trends to 
create relevance
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● Tre n d s  (d a ys  
a n d  we e ks )

● Th e m e s  
(m o n th s  to  
ye a rs )

5

Us e  p o p u la r tre n d s  to  in s e rt yo u r 
b ra n d  a n d  p ro d u c t in to  th e  
c o n ve rs a tio n  in  a n  a u th e n tic , 
re le va n t wa y

Presenter Notes
Presentation Notes
[1ST CLICK REVEALS CODE, 2ND CLICK REVEALS HOW BOX]
And Trends allow brands to create added relevance with their content.
When we refer to Trends, we’re often talking about popular moments often rooted in recognizable and relatable human truths, lasting a few days or weeks. Think of #HashtagChallenges.
Themes are evergreen trends that can last for months and years. Think of DIY, A day in the life, or soft life.





1
9

Consumer to 
Creator Pipeline

Retail as 
Group Therapy

Community 
Seasonality

Retail trends to tap into 

Ta p  in to  n ic h e  c o m m u n itie s
th ro u g h o u t th e  ye a r to  c re a te  
unique product positionings 

Cre a te  a  s e n s e  o f jo y, in c lu s io n , 
a n d  e m p o we rm e n t b y c o n n e c tin g   
th ro u g h  b ra n d s  a n d  p ro d u c ts  on a 

personal level .

TikTo k's  e le m e n t o f d is c o ve ry 
e m p o we rs  all types of shoppers 
to  b e c o m e  c re a to rs  b y s h a rin g  

th e ir s h o p p in g  s to rie s . 
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Production:
Expanding your 
creative skillset 
using minimal 
resources

20

● Up lo a d  s e tt in g s

● Sa fe  zo n e s

● Cre a tive  to o ls  
(Ca p Cu t)

● Cre a tive  re fre s h  

● Ma xim izin g  
s h o o ts  o f a ll 
s ize s

@live_thedash

6

Fra m e  yo u r c o n te n t a t 9 :16  a n d  
u s e  720 p  re s o lu tio n  to  c re a te  
c o n te n t th a t will p e rfo rm

Presenter Notes
Presentation Notes
[1ST CLICK REVEALS CODE, 2ND CLICK REVEALS HOW BOX]
Production allows us to expand your creative skillset while using minimal resources.
Great TikTok videos don’t have to have high production value to take off. All they need is some creativity.  
[click]
This can be as simple as being mindful of upload settings and safe zones,
To utilizing creative tools like the CapCut editing app.
Being strategic in using existing assets to make new fresh content.
And taking of advantage of tentpole campaign production moments to capture additional content.




Source: TikTok Marketing Science Global Entertaining Ads Study 
2022 c o n d u c te d  b y Ma rke tc a s t

Higher 
entertainment 
value ads are 
rated…

vs Low Entertainment Ads

Higher likelihood to recommend17%

Higher purchase intent15%

Higher brand love25%
Higher brand love

Higher purchase intent

Higher likelihood to recommend

21

Presenter Notes
Presentation Notes
This additional layer of entertainment comes in many forms - new perspectives, fresh inspiration, remixing of trends, passionate expertise, etc. and is constantly evolving to meet consumers’ interests.

Higher entertainment value ads are rated with
25% higher brand love
15% higher purchase intent
17% higher likelihood to recommend



TikTok Creative Codes
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4. Sound 5. Trends 6. Production

2. Structure 3. Stimulation1. TikTok First

Presenter Notes
Presentation Notes
So we’ve just talked about the six creative codes you can apply this creative approach to your brand behavior on TikTok 
How do we take this and apply it starting tomorrow? 
Let’s take Go Native.
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