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“Decision Backwards” Drives Long Term Value Creation

Drive Omni Channel Growth

Market Mix Modelling is

@ optimizing dollars for
maximum ROI

Personalization is
revolutionizing the
traditional 4Ps of Retail
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Digital customer Retail Media Network has o o
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Product affinity analysis
is redefining cross-selling
and up-selling

Customer 360 is driving

a
M deep customer insights 3
for segment-of-one
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Customer Lifetime Value Insights-driven loyalty is
< ﬁlk is seeping into all facets creating a unique customer O@
. of operations f_> value proposition C.

@ Revenue Growth
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Strengthen Operational Excellence

Supply Chain Control
Towers are making supply
chains proactive and agile

End-to-end Cost Analytics
is helping retailers become
increasingly cost efficient

Customer-oriented Pricing
& Promotions are surfacing
as true differentiators

Predictive labor
forecasting & scheduling
is @ game-changer

Operating Margin
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@ Price Realization

Intelligent automation is
transforming human-
machine collaboration

Insights-driven ESG is
driving the sustainability
agenda for retailers

Real time monitoring and
traceability is enabling
resilience in volatility

Real-time and efficient
fulfilment operations is
enabling true omni-channel

@ Asset Efficiency
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A strategic partner to the most admired Fortune 500®
companies globally, we help power every human decision
in the enterprise by bringing advanced analytics & Al,
engineering and design.
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