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We work with many of the world’s

Powering every aspect of how they
take, make and manage payments.
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A decade Of % of global e-com value 2014-2030f
payment innovation

The past decade has seen relentless
innovation in consumer payments, resulting
in a landscape completely transformed by
digital payments (APMs) at the expense of

traditional methods (cash and cards).
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4 Share of global e-commerce conduced via a mobile device
There’s an

2014 Past 2024 Present 2030 Future
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consumer shopping, |
changing the way |
we transact forever.
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Fintechs drive
innovation

Financial technology giants like Alibaba,
Apple, Klarna and Mercado Libre altered
the payments paradigm with digital
wallets and buy-now-pay-later, forcing
payment providers to innovate.
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Global BNPL e-com value Digital wallet value

2014 Past 2024 Present 2014 Past 2024 Present

$342B

~10X

$1.6T

15,000%

$2.2B

Digital wallet value grew
~10X from $1.6 trillion in 2014 to

$15.7 trillion in 2024

BNPL e-com value grew 14,902% from
$2.2 billion in 2014 to $342 billion in 2024




Cards are
as ever

A new generation of payment innovators
threaten card dominance, but the card
industry is responding with
innovations like Click to Pay, Visa's
Flexible Credential and wallets like Paze.
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R I*] Canada payment methods —
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In retail, consumers now hold all the power and can " o

purchase almost anything they want, in any way
they please, wherever in the world they are. Dot gt
They expect the same convenience and choice to
extend to their payments experience.

Smooth integration between the in-store and online
experience is no longer enough, and the best omnichannel
experiences encompass every touchpoint.

Based on your purchase history, we found these
ethically sourced outfits we think you'll love.

14

Use our Al tool to see how they look on you!

Pinar Koygun, senior director for retail at o
Worldpay, sets the scene: “Need to stay home -4

Your purchase

Denim daze Urban chic Trend striper

today? You can use AR to try on that dress and pay ‘/\(’
in-app. Left your cards at home? You have them all f : \ !
in your digital wallet. Convenience really is the ' |
reigning retail king. N
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Payment Trends

The past, present and future of payments:
Exploring Canadian consumer payment trends

Tuesday, June 10 | 11am — Noon EST

Hear from:

Phil Hogg, President, Worldpay Canada — Moderator

Jon Purther, Director of Research, Payments Canada

Holly Thompson, Sr. Manager, Global Payments, Microsoft
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